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Knowledge Classification and Acquisition for Product Service
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[ABSTRACT] Along with the manufacturing ser-
vitization, the product service plays an important role in
manufacturer. It has an increasing desire for product ser-
vice knowledge. Combined with the definition of knowl-
edge, the product service knowledge definition is provided.
Product service knowledge is divided into four categories
according to service process, and product service knowl-
edge hierarchy model is constructed. Finally, the service
knowledge acquisition model oriented on product life
cycle is pointed out based on the analysis of information
source for service knowledge acquisition.
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Fig.1 Structural model of product service knowledge

S5 O SRR R R A R R AR B AR TR
BORILER, Xof 7 T RIR 2 b S P AR A SRR, 41 4
A SRR, R A A B IR A I R RS TR R
55 BRAN) FE R R 55 (4R R 55 B0 T8 AT b 2
SRR MRS BT HAT B B 2 S AP
1 2200 A B SR AN A, X R T RIR 26 B R Y
TR B PSR MR Ss A LR ek SR 55 J7
eSSl PR Y P S TN T P S
BpI? S EEMPLE T T RS SR X TRy
P B RR A AR, F2 2 AR I 55 TR A B
W RS BEALA 55

80 RiAHIEHA - 2013 4555 6 1]

SEAAE A0 T AR R 55 USRI IR Y
AW PER A 2 7 A SCf 4
MG T AR YT, IS5 U
AR R KRR S5 3 R i 55 SRR B 55X 42 A
WL RS ERANR, BAER S FRAR 55 S HIAIR 4 2
B R BUZ IR ILIE 2.
e 55 SRR 7 i R, AL 7 A
S BASIR 7 i B S MRS R S5 R R 18
55 AROG B RS AR B IR A6 5 IS5 X a8 % 1
AR, AR L 2 P AR BN PRSI AT A
M55 GEIRATRRS SR AR5 3 K il ] e ss A B3 kg5 T
HARSS B i) TR A RS BTIR AT  lless SRR
B it IR 55 A v i e B B RIRURI IR 55 B e, 491
AR 55 v R R, JEINATR, 2 W R A 22 e iR



RESEARCH ﬁjt%Ei

Il 55U RIR

[ I I ]
|| | o |msvemms| | meEmmn
[ I
[ 1 [ |
Pl I sl I v L Y VT B A T P
VAR R (EE] [fw|  (vew| | veom | | veim| | | min | | i
| ———— — J L L L
e o] [ s | [ e | fEm o e ) [ | [ [EoRmn [Pmare
PeAE | P | e | Wt || s T | dt |t g | e
T it ||z | e | ks | fewee| - | sk |||
FIHHE PRI (R | R || - |k T el ok

B2 FmRETUHmMIRSE
Fig.2 Knowledge classification for product service
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